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Jacob Pabst’s 
Family Business

NEARLY A YEAR into his tenure as CEO of the art 
services company Artnet.com, Jacob Pabst has brought on 
a number of new high-level staffers, introduced products 
including Artnet Analytics—a series of reports evaluat-
ing market trends—and begun to plan an overhaul of the 
company’s website. From its principal offices on the 26th 
floor of lower Manhattan’s Woolworth Building, Artnet 
offers three services that provide its main revenue streams: 
a database of 1,700 galleries worldwide, a widely con-
sulted auction price index, and an online auction platform 
with over 18,000 registered buyers. Founded in 1989, the 
company, whose stock is traded on the Frankfurt Stock 
Exchange, is currently worth about $20 million; it employs 
about 120 people in New York and Berlin. 

Pabst, 40, a Hamburg native, brings to the job his edu-
cation in economics, having earned the equivalent of a mas-
ter’s degree at Berlin’s Freie Universität, along with a lifetime 
spent around artists—among his earliest memories are of 
visits to Georg Baselitz’s castle in the German countryside 
as the painter showed new work to Pabst’s father, prominent 
German art dealer Hans Neuendorf. (Pabst uses his mother’s 
last name.) He began at Artnet in 2000, working in sales in 
Europe. “Most galleries didn’t have the Internet then,” he 
explained in a recent interview, seated at a desk topped with 
two computer monitors. “So I would show up with a heavy 
laptop and crawl under their tables to find a fax line. Galler-
ies hated it when they saw me coming.” 

He soon became involved in product development and 
new technologies, introducing the company’s online auctions 
in 2008. After serving from 2009-11 as chief information 
officer, in January 2012 he took over New York operations, 
and on July 1 he assumed the top spot when his father 
retired after serving as CEO since 1995. 

Pabst quickly instituted some less popular changes, 
including shuttering the 10-person Paris office and ending the 
16-year run of the firm’s online magazine. Though the maga-
zine’s demise was met with widespread regret, Pabst is briskly 
unapologetic: “In recent years we were not that pleased with 
its quality, and it was a distraction from our core business.”

The new chief ’s tenure started with a trial by fire, 
as Luxembourg-based Redline Capital Management 
attempted a hostile takeover which peaked at the compa-
ny’s annual shareholder meeting, in Berlin in July. It lasted 
a marathon 14 hours. 

Despite the company’s stock price remaining low after 
the takeover attempt—at press time it was trading at about 
$3.70 a share, down from a high of near $20 in 2007—
Pabst waves away questions about high-profile new rivals 
like Artsy.net and Artspace.com. “We have by far the best 
product on the market,” he says. “There are competitors but 
their databases are not as complete, and our online auction 
platform is the only real one out there.” Pabst hopes the new 
website design will put a fresh face on the firm, and expects 
to start rolling out the new look this summer.
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